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What I do now
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Charity credentials



©Allen Ruddock 2023

Why bother with LinkedIn?
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It’s all about trust
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Why people trust LinkedIn

The structure of the 
profile

It takes a hell of a lot of 
effort to fake it credibly
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Personal Profile 
vs Charity Page
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Personal profile

Connect or follow

Posts get greater reach

Showcase you and your 
charity

More features
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Charity profile?

Against LinkedIn T&Cs

Can be closed without 
notice
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Charity Page

Gather followers

Follow other pages

Newsletters

Build credibility

SEO benefits

Brand building and awareness

Comment as your charity

Share charity content

Engage charity employees and 
volunteers
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Messaging a LinkedIn Page

• Being rolled out – single 
admin pages first
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LinkedIn Made Simple
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01
1ST IMPRESSION

You will get 
seen on 
LinkedIn.
Make sure 
you create a 
great 1st

impression.
.
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A great personal 1st impression
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A great charity 1st impression
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Why bother with a LinkedIn Page?

Build credibility

SEO benefits

Brand building and 
awareness

Comment as your charity

Share charity content

Engage your employees 
and volunteers
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You need to 
grow your 
network 
regularly.
Connect with 
your ideal 
prospects, 
partners and 
suppliers.

02
GROWTH
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Employee LinkedIn  page invites

30 invites per employee

These are in addition to 
the 250  Admin invites

Both invites refresh each 
month and acceptance 
gets the credit back
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Encourage supporters to get followers
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Ring the bell
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Another way to generate followers…..

At the bottom of your 
personal and page posts, 
encourage people to 
follow your page
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03
EXPERTISEShare what your 

charity does

Share the 
benefits of 
working with you
Showcase 
existing 
supporters
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From Page to Profile
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04
ENGAGEMENTConversations 

spark interest 
which leads to 
involvement.
Engage with 
your target 
prospects.
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Following other pages
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Following other pages
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Respond as…. notifications

Your 3 Community
Hashtags

Your charity logo will 
appear alongside your
comment providing a 
clickable link to your 
page.
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Commenting

as your Page 
on desktop
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You want to 
comment as 

your page but 
it shows you 
by the box
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So click here
And get your 
page options



©Allen Ruddock 2023

Choose your 
page,

then scroll 
down and click 

Save 
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And add your 
reactions 

and/or 
comment
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All done! 



©Allen Ruddock 2023

Events

• Online or in-person

• External Event

• LinkedIn Audio

• LinkedIn Live

• Registration page

• Description

• Speakers
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Invitations
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05
CONVERSION

A great first impression 
builds TRUST. 
Great content helps 
prospects get to KNOW 
you.
Good engagement get’s 
them to LIKE you.

People support charities 

run by people they 
KNOW, LIKE & TRUST
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Page roles

Super admin

Content admin

Analyst
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Connecting to your charity Page

Connect as an employee

Connect as a volunteer

Who connects is outside 
your control
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Community Hashtags

Up to 3 can be added

Start typing and it will suggest 
some

Helps you get found and also 
SEO

Comment as your page on 
trending posts
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Extensions of your main 
LinkedIn  Page

Highlight specific 
products/services/events

Highlight a marketing 
initiative or offer

Niche your market

Showcase Pages
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LinkedIn wants you to stay….

algorithm



✓
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Just as important for charities….
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How you can help…..
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LinkedIn Mastery 50:50 online workshops

Your corporate sponsors will learn

✓Create a great 1st Impression

✓Find and connect with their ideal 
customers

✓Post useful, interesting and relevant 
content

✓Engage with purpose

✓ Identify when and how to convert

£125
Workshop 

cost

£62.50
To your 
charity
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